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Uvodni slovo

l UvVOoDNI sLovO

Evropskd unie aCeska republikajako jeji plnopravny ¢len zaZily v poslednich
dvou letech mnoho zmén. Prestaly hospodarskou krizi, ktera poukazala ne
nedostatky v fizeni evropské ekonomiky a kfehkost finan¢nich systémi, a
docasné se vyrovnaly s bezpecnosti dodavek plynu. Ceska republika si na
Sest mésicli vyzkousela Fizeni Evropské unie. Nyni stojime pred vyzvou
ristu a tvorby pracovnich mist. Pro nastartovani hospodarského ristu je
potieba pfiznivého podnikatelské prostiedi bez zbyte¢né administrativni
zatéZe, ktera ma zpravidla negativni dopad na konkurenceschopnost

podnikd. V obdobi, kdy hospodarska krize utlumila poptavku a vyrobu v EU,

je nutné objevovat nové trhy. Zahrani¢ni priority Ceské republiky by tuto
vyzvu nemély opomijet a podporovat ekonomické Cinitele pfi vstupu na
tfeti trhy. Projekt prosazovani priorit zahrani¢ni politiky CRa prohlubovani
jejich mezindrodnich vztahdi v roce 2010 pfispél k debaté na jedné strané
mezi tvirci zahrani¢ni politiky, na druhé strané mezi témi, ktef ji ovliviiuji
a ke kterym je sméfovana. Spolecna debata pfispéla k navrZeni doporuéent,

jak [épe prosazovat priority &eské zahrani¢ni politiky.

Jan Wiesner

predseda Konfederace zaméstnavatelskych a podnikatelskych svaz(i CR

V Praze, dne 20. prosince 2010



Introduction

INTRODUCTION

The European Union and the Czech Republic, the full-fledged member of
the EU, have experienced many changes in the past two years. They have
overcome the economic crisis that pointed at inadequacies in the European
economy management and at fragility of financial systems. They have
temporarily managed to deal with the security of a gas supplies. During
the first semester 2009, the Czech Republic also tried to govern the EU.
Now we are facing the challenge of jobs creation and economic growth. In
order to boost economic growth it is necessary to have a friendly business

environment without unnecessary administrative burden, which in

principle has a negative impact on the competitiveness of companies. In the
period when the economic crisis damped domestic demand and production
in the EU it is crucial to search for new markets. Priorities of Czech foreign
policy should not ignore this challenge. They should support businesses
when entering third markets. In 2010, the project of promoting Czech
foreign policy priorities and deepening of its international relationships
contributed in a debate between the authors of the Foreign Policy, those
who are influencing it and those whom it is targeted to. The mutual debate
contributed to this document which recommends how to promote Czech

Foreign Policy priorities in a more efficient way.

Jan Wiesner
chairman of the Confederation of Employers’ and Entrepreneurs’

Associations of the Czech Republic

20th December 2010, Prague



Popis projetku

l PoOPIS PROJEKTU

Konfederace zaméstnavatelskych a podnikatelskych svaza CR (KZPS), ktera jako nezavislé zajmové sdruzeni
formuluje spolecné podnikatelské a zaméstnavatelské zajmy svych ¢lent (zdjmové asociace a profesni
sdruzeni) zrealizovala v obdobi od dubna do listopadu 2010 projekt zaméfeny na prosazovani priorit
zahrani¢ni politiky Ceské republiky. KZPS se do projektu zapojila s ohledem na aktivni sledovani a analyzu
vyvoje narodnich, evropskych a svétovych politik stejné jako podporu prosazovani obchodné-ekonomickych
azahrani¢nich zajmd, které pravidelné provadi na zakladé impulst svych €lend. KZPS komunikuje na denni
bazi se statni spravou CR, zastupci instituci EU a zahrani¢nimi partnery. Na evropské tirovni KZPS prosazuje
zajmy svych €lend prostfednictvim svého zastupce v Evropském hospodariském a socialnim vyboru a CEBRE

- Ceské podnikatelské reprezentace pfi EU.

Efektivni prosazovani zahraniéni politiky a mezinarodnich vztahi CR je jednim z vyznamnych
faktorli pfispivajicich k posilovani lepsiho vnimani Ceské republiky ve svété a zaroven klicem k vnéjsi
konkurenceschopnosti ¢eské ekonomiky. Ceska republikaje ¢lenem EU od roku 2004 a priority jeji zahrani¢ni
politiky jsou timto ¢lenstvim do zna¢né miry determinovany. Zajisténi bezpeénosti dodavek energie do CR
a hledani novych zdrojti nerostnych surovin akcentuji potfebu dobrych obchodnich a politickych vztahi CR
se zemémi bohatymi na nerostné zdroje, a to na bilateralni a mezinarodni Grovni. Prosazovani zajmu CRv
dnesnim globalnim svété vyZzaduje ve specifickych tématech silnou podporu partnert. Partnefi mohou byt

pravé ti, ktefi maji podobné kulturni, historické a geografické podminky.

Globalizace ve svété otevira ceskym podnikatel@im nové pfileZitosti. Svétova hospodarska krize poukazala
nanové hrozby, ale i vyzvy. Zahraniéni priority by tyto vyzvy nemély opomijet a podporovat eské exportéry
v pronikani na nové trhy. Prvnim krokem mdZe byt pomoc pfi jejich Gasti na rozvojové pomoci, kterd
ma potencial proménit se v dlouhodobou obchodni spolupraci. Nastroje ¢eské obchodné-ekonomické
politiky jim v tomto pomahaji. Podporu exportéfi ziskavaji také od EU. Z tohoto diivodu je nutné usilovat
o prosazovani Ceskych zahrani¢nich priorit zejména na Grovni EU. Spole¢né tsili ¢eské podnikatelské sféry
se statni spravou m(Ze pfinést bohaté ovoce. Projekt potvrdil, Ze informovanost a komunikaéni aktivity o
prioritach Ceské zahrani¢ni politiky smérem k evropské vefejnosti prispivaji k jejich efektivnéjSimu prosazeni.
Diskuse dava i prostor na hledani partnerd, ktefi pomohou vyuZit potencidlu ,bruselského labyrintu” ve
prospéch CR. Prosazovani obchodné-ekonomickych priorit zahrani¢ni politiky ¢eskou podnikatelskou
sférou spolecné s jejimi tviirci miZe vytvorit jedine¢nou symbiézu.

. "
Partner projektu CEBRE - Ceska

podnikatelské reprezentace pfi EU
(lE(n BUSINESS iEPiESEH'ETlV“



Description of the project

l DESCRIPTION OF THE PROJECT

The Confederation of Employers” and Entrepreneurs’ Associations of the Czech Republic (further as KZPS)
which is an independent association defending common interest of its members (trade and professional
associations), realized between April and November 2010 a project focused on promoting priorities of
Czech foreign policy. KZPS got involved in the project with regard to its active monitoring and analysing of
national, European and world policies development as well as its support to Czech economic and business
interest promotion required by its members. KZPS regularly communicates with the Czech administration,
representatives of the EU institutions and foreign partners. At European level, KZPS pushes through interests
of its members via its representative in the European Economic and Social Committee and CEBRE — Czech

business representation to the EU.

Efficient and targeted promotion of the Czech foreign policy and deepening of its international relationships
are one of the most important factors contributing to better image of the Czech Republic in the world and a
key to enhanced external competitiveness of the Czech economy. The Czech Republicis a member of the EU
since 2004 and its foreign policy priorities are determined by this membership to a great extend. A need for
a good business and political relationships between the Czech Republic and countries rich in raw materials,
on bilateral and international level, are accentuated by ensuring a security of energy supplies into the Czech
Republic and searching for new raw materials. Promotion of Czech interests requires in today’s globalised
world strong support from partners regarding specific topics. Partners might be chosen between those having

similar cultural, historical and geographical conditions.

Globalisation opens up new opportunities to Czech entrepreneurs. Global economic crises have pointed
out new threats but also challenges. Foreign priorities should not ignore the latter. Moreover, they should
support Czech exporters in entering new markets. The first step to help businesses entering foreign markets
is the support to their participation in the development aid which has a potential to develop long-term
business relationships. In these cases, instruments of the Czech business-economic policy are very helpful.
Czech exporters are receiving support from the European Union as well. For this reason, it is necessary to
strive for promoting Czech foreign priorities especially at EU level. Joint effort of Czech businesses and State
administration may bring generous outcome. The project has confirmed that raising awareness about Czech
foreign policy priorities towards the EU institutions can contribute more effectively to their enforcement.
Discussion helps to create partnerships that will help to make full use of ,Brussels labyrinth” for the benefit
of the Czech Republic. Promotion of business-economic priorities of the Czech Foreign Policy by both its

authors and business community may create a unique symbiosis.

I
Partner of the project CEBRE - Czech

Business Representation to the EU
(lE(H BUSINESS EEPiESEH'ﬁTIVN



Cile projektu a cilové skupiny

l CIiLE PROJEKTU A CILOVE SKUPINY

Cilem projektu bylo zejména sezndmit cilové skupiny projektu s prioritami zahrani¢ni politiky CR. Déle
podpofitcastexperti CR namezindrodnich seminafich vzahraniis cilem prosazovat postoje CRv prioritnich
oblastech jeji zahrani¢ni politiky a posilit existujici vazby mezi cilovymi skupinami pfipadné vytvofit vazby
nové. V neposlednifadé informovat o projektu jako takovém a o jeho vysledcich. Vzidjemna informovanost
soukromé a statni sféry mnohdy neni Gplnd. Spole¢né diskuse o budoucich vyzvach, potencidlech ceské

ekonomiky, jeji bezpecnosti, novych trzich a zefektivnéni podprnych néstroji je klicem k Gspéchu.

Naplnéni téchto cili bylo dosaZeno prostfednictvim diskuse mezi aktéry formujicimi a prosazujicimi ¢eské
priority zahrani¢ni politiky (Ministerstvo zahrani¢nich véci CR, Stalé zastoupeni CR pii EU, Ministerstvo
préimyslu a obchodu CR, Ceskd agentura na podporu obchodu CzechTrade), aktéry, jez se podileji na
formovani a prosazovani €eskych ekonomickych zajma (Podnikatelské a zaméstnavatelské asociace jako je
KZPS, Svaz priimyslu a dopravy CR, Hospodaiska komora CR, CEBRE) a nakonec se skupinou zacilenou pro
prosazovani priorit zahraniéni politiky CR (Zastu pitelské arady jinych statdi v CRav Bruselu, stala zastou peni
¢lenskych zemi pfi EU, stalé mise kandidatskych zemi, asociovanych zemi a mezinarodnich organizaci pf¥i EU,

Evropska komise, Evropsky parlament, Evropsky vybor regionti a Evropsky hospodafrsky a socialni vybor).

V CR tak byly uspotadany dva seminate pro cilové skupiny formujici ¢eské zahrani¢ni priority a obchodné-
ekonomické zajmy a skupiny podilejici se na jejich formovani a prosazovani.
Tématy byly:

e podpora Ceskych exportérii na tietich trzich

e vyuZiti pfileZitosti, které nabizi rozsifeni EU
V zahranici (Belgii) se uskute&nily tfi seminafe urcené pro cilové skupiny formujici ¢eské priority zahrani¢ni
politiky, podilejici se na jejich formovani, a ddle skupiny, které jsou cilem ¢eskych zahrani¢nich priorit, organy
EU a podnikatele s nasledujicimi tématy:

® bojs klimatickymi zménami

® obchodni politika EU

e prosazovani eskych ekonomickych zdjmi v EU.

PfestoZe komunikaénivazby jiZ mezi témito cilovymi skupinami existuji, je nutné tyto vazby nadale posilovat,
upeviiovat a zaméfit se rovnéz na rozsitovani okruhu cilovych skupin. Zavéry z debat byly poskytnuty statni
spravé jako zdroj informaci/zpétna vazba z redlného prostiedi pro prosazovani zajma CR v EU a ve svété.
Vystupy byly déle medializovany v &eskych periodikach, v bulletinu Czech Business Today , prostfednictvim
televize a tiskovych zprav zaslanych novinafiim v CR a Bruselu. Vzajemna komunikace mezi cilovymi

skupinami bude pokracovat i po skonéeni projektu.

' Od roku 2002 publikuje v angli¢ting CEBRE newsletter uréeny evropskym partneréim (Evropsky parlament, Evropska komise,
Rada EU a Generalni sekretariat Rady, Stdld zasotupeni ¢lenklsach stétd vici EU, Stalé delegace, regiondlni zastoupenti, evropské

podnikatelské asociace, atd.) s cilem 5ifit informace o €eské ekonomice a prioritdch Zeskych podnikateld v EU a ve svété.



Project objectives and target groups

PROJECT OBJECTIVES AND TARGET GROUPS

The main goal of the project was to raise awareness about the priorities of Czech Foreign Policy among target
groups of the project. Furthermore it aimed to enhance the participation of Czech experts in international
seminars abroad promoting the position of the Czech Republic in the priority areas of its foreign policy. It
also aimed to strengthen existing relationships among the target groups or create new relations. Last but not
least, the project intended to provide information about the project itself and its results. Mutual awareness
of private and public sectors is not always perfect. Discussion on future challenges, potentials of the Czech

economy, its security, new markets and also efficiency of supporting tools are keys to success.

These objectives were accomplished via discussions among the actors who define and advocate Czech
foreign policy priorities (Ministry of Foreign Affairs, Permanent Representation to the EU, Ministry of
Industry and Trade CR, Czech Trade Promotion Agency CzechTrade), the actors who are involved in the
Czech economic interests definition and promotion (Business and employers” associations such as KZPS,
Confederation of Industry of the Czech Republic, Czech Chamber of Commerce, CEBRE), and finally a group
of actors who are the targets of the Czech Foreign Policy priorities (Embassies of other countries in the Czech
Republic and in Brussels, Permanent Representations of the member states to the EU, Permanent Missions
of the candidate countries, associated countries and international organizations to the EU, the European
Commission, the European Parliament, the European Committee of Regions and the European Economic

and Social Committee).

In the Czech Republic, two seminars targeted at groups defining Czech Foreign Policy priorities and business-
and-economic interests and groups involved in their advocacy, were held.

Topics of these seminars were:

® Assistance to Czech exporters to access third markets

e Use of opportunities offered by EU enlargement.

Other three seminars also targeted at groups forming Czech Foreign Policy priorities were held abroad, in
Brussels, with the following topics:

e Fighting climate change

e EU Trade Policy

e Czech economic interests” advocacy in the EU.

Although the target groups already communicate between each other, itis necessary to keep on strengthening
the relations and focus on broadening the number and type of target groups. The results of the debates were
submitted to the state administration as an information source / feedback from the real environment of
the Czech interests” advocacy in the EU and in the whole world. The outcomes were further published in
Czech periodicals, in Czech Business Today newsletter, in television and press releases sent to journalists in
Brussels and in the Czech Republic. Mutual communication among the target groups will continue after the

project.

" Since 2002, the monthly newsletter for the European partners (the European Parliament, the European Commission, the
European Council, the General Secretariat of the Council, Permanent Representations of the Member States to the EU, Permanent
Missions, Regional Representation offices, European business organizations, etc.) is published by CEBRE in English to spread the

information regarding the Czech economy and Czech business priorities in the EU and in the World.



Jednotlivé akce - realizace, publicita a doporuceni

JEDNOTLIVE AKCE
REALIZACE, PUBLICITA A DOPORUCENI

Na zdkladé interaktivnich jednanf pfipravného tymu KZPS a CEBRE byla organizovana pracovni setkani v
Praze a Bruselu pro cilové skupiny (30-80 Géastnik) za Géasti zastupch statni spravy CR (MPO CR, MZV
CR/SZ Brusel). Seminafe se zaméfily na prosazovani vybranych priorit zahrani¢ni politiky Ceské republiky s
cilem identifikovat slabiny prosazovani a doporucit efektivnéjsi zpasob vzajemné komunikace mezi cilovymi

skupinami.

Po kazdé akci byla vyhotovena tiskova zprava se zavéry ze seminafd, ktera byla publikovana na webovych
strankach CEBRE a rozeslana jednotlivym Gcastnikiim seminafe. Tim byla zaru€ena publicita projektu
kulatych stol, coZ se odrazilo zejména v nartstajicim zajmu o pfednasky v priibéhu roku. Publicita projektu
byla rovnéz zajisténa prostiednictvim &lankd v Easopisech zaméfenych na podnikatelsky sektor (Prosperita,
Podnikatel, Komora, Spektrum), déle pak prostfednictvim bulletinu Czech Business Today, webovych médii

www.euractiv.cz, www.businssinfo.cz ¢ webovych stranek cebre (www.cebre.cz/cz/aktualni-temata/) a

déle pak televizniho vysilani (Televize Z1).

KaZdy seminar byl t¢astniky hodnocen pomoci elektronického dotazniku. Forma elektronického dotazniku
se jevila z predchozich zku3enosti jako nejvhodnéjsi. Hodnotici formulafe byly zaméFeny na kvalitu

jednotlivych Fecnikd i celkové pojeti a organizaci seminare.



Individual events — implementation, publicity and recommendations

INDIVIDUAL EVENTS
IMPLEMENTATION, PUBLICITY AND RECOMMENDATIONS

The preparatory team (KZPS and CEBRE) organized five workshops in Brussels and Prague for target groups
of 30-80 participants in cooperation with Czech state administration (Ministry of Industry and Trade, Ministry
of Foreign Affaires/Czech Permanent Representation to the EU). The Seminars focused on Czech Foreign
Policy priorities advocacy in order to identify the weaknesses and recommend more efficient interaction

among target groups.

Press releases concluding the seminars” outcomes were drawn up after each seminar, published on the
website of CEBRE and sent to all seminar participants. This ensured raising awareness about the project and
enhanced publicinterest growing throughout the year. The publicity of the project was also ensured through
articles in the magazines focusing on business sector (Prosperita, Podnikatel, Komora, Spektrum), via Czech

Business Today newsletter, web media www.euractiv.cz, www.businssinfo.cz, CEBRE website (http://www.

cebre.cz/en/news/) and also via television broadcasting (on TV Z1).

Quality of each seminar was assessed by an electronic questionnaire. The online survey seemed to be the
best option. The assessment focused on the quality of speakers, the overall concept and the organization of

the seminars.



Jednotlivé akce - realizace, publicita a doporuceni

1 Pracovnisnidané natéma

~Jaka sila bude v budoucnosti pohanét evropskou dopravu?,,

Priorita zahrani¢ni politiky CR: Zajmy CR v EU/Odstranéni bariér, reforma instituci, podpora deregulace

a zvyseni efektivity fungovani EU

Datum: 27.dubna 2010 Misto: Brusel, Stalé zastoupenti CR pii EU
Organizatofi: KZPS/CEBRE ve spolupraci se Stdlym zastoupenim CR pri EU
Reénici: Milena Vicenova stald zastupkyné CR pfi EU
OldfFich Vlasak cesky €len Evropského parlamentu
Simon Godwin feditel EUCAR — Evropské rady pro

automobilovy vyzkum a vyvoj
Lars Holmquist feditel CLEPA - Evropského sdruZeni
dodavatel& automobilového priimyslu
Fabien Hillairet expert spolecnosti CEZ, ass. pro obnovitelnou

energii a udrZitelny vyvoj

Redukéni cile EU pro emise CO2 na roky 2012 a 2020 stavi automobilovy sektor pod neustaly tlak. Tyto
cile byly prozatim uréeny pro osobni vozidla, nyni pfichdzi na fadu tzv. lehka uzitkovd vozidla (LUV).
Stanoveni cilti probiha v obdobi, kdy je automobilovy sektor — kli€ovy priimysl a diileZity zaméstnavatel
v EU - silné zasaZen hospodarskou krizi. Je zfejmé, Ze regulace ma své limity, a proto je nutné hledat
dal3i feSeniv podobé novych technologii. Existuje uréita mira, do které mtizeme po primyslu Zadat dal3i

snizovani CO2.

Debaty se zGcastnilo 35 osob, mezi nimi zejména poslanci Evropského parlamentu, attaché
Stalych zastoupeni ¢lenskych statd pfi EU, zastupci narodnich a evropskych podnikatelskych a

zaméstnavatelskych asociaci, a v neposledni fadé zastupci Evropské komise.



Individual events — implementation, publicity and recommendations

1 Working Breakfast

~What Power for Future Mobility“?

Czech Foreign Policy priority: Interests of the Czech Republicin the EU/ Removing barriers, Institutional

reform, Support for the deregulation and Increase of the efficiency of the functioning of the EU

Date: April 27,2010 | Place: Brussels, Permanent Representation of the Czech Republic to the EU

Organizers: KZPS/CEBRE in cooperation with the Permanent Representation to the EU CR
Speakers: Milena Vicenova Permanent Representative to the EU

Oldrich Vlasak Czech MEP

Simon Godwin Director EUCAR - the European Council for

Automotive Research and Development
Lars Holmquist director of CLEPA — European Association of
Automotive Suppliers
Fabien Hillairet CEZ Group expert on Renewable Energy and

Sustainable Development

The EU reduction targets for CO2 emissions set for 2012 and 2020 are putting the automotive sector
under continuous pressure. These targets have already been set for Passenger Vehicles and now they are
being discussed for Light Commercial Vehicles. This takes place in a period when the automotive sector,
an important industry sector and employer in the EU, was hit by the economic crisis very hard. Itis clear
that there are limits to the level of regulation the sector can cope with, therefore new technologies must
be found.

The debate was attended by 35 persons, most notably by Members of the European Parliament, Attaché
of Permanent Representations to the EU, representatives of national and European business and

employers’ associations and also of the European Commission.



Jednotlivé akce - realizace, publicita a doporuceni

Doporuceni pro dalsi efektivni vzajemnou komunikaci mezi cilovymi skupinami a
prosazovani priorit zahrani¢ni politiky CR

Uéastnici debaty se shodli, Ze je nutné zaméfit se na stimulaci poptavky po efektivnéjsich vozidlech
a stanovit realisti¢téjs

dopravy se jiz realizuji. V roce 2030 by mohla byt vétSina novych vozidel elektricka. Jediné vefejna
politickd podpora mtiZe zajistit nepfetrZity vyvoj v této oblasti a ovlivnit zménu spotiebitelského
chovani. Poptavka po novych technickych
feSenich a globalni konkurence vyZaduiji
mimo jiné odbornéjsi vzdélani pracovnikd v
automobilovém pramyslu. S cilem predejit
budoucim  diskrepancim je déale nutnd
spoluprace na v3ech Grovnich — regionalni,
narodni, evropska (infrastruktura, vyzkum a B

standardizace) a mezinarodni (koordinace

infrastruktury a vyuZivani surovin). Aktéfi musi
pfi tvorb& standardd spolupracovat a nesmi Fabien Hillairet, CEZ Group, Oldfich Vlasak, poslanec

. , o .., , EP, Simon Godwin, feditel EUCAR, Lars Holmquist,
chybét podpora vyzkumu a vyvoje a vyuzivani teditel CLEPA

elektrické dopravy.

Cesky ¢len Evropského parlamentu Oldfich Vlasék uvedl: ,Vé¥im, Ze spolu s mymi kolegy v Evropském
parlamentu najdeme feeni, které nezni¢i automobilovy sektor. Navrhuji odloZit i€innost nafizeni o tfi

roky a zmék¢it redukéni cile pro rok 2020 z 135g CO2/km na 162 CO2/km".

Zvyseni efektivity fungovani EU nelze dosahnout samostatné, je k tomu nutna spoluprace s Sirokym
spektrem zainteresovanych subjektd v ramci celého legislativniho procesu EU. Za vhodny zptisob
ovliviiovani Ize povaZovat nejen prosazovani priorit CR v Radé& EU, ale rovnéz prostiednictvim eskych
¢lenti v Evropském parlamentu. Prosazovani je o to efektivnéjsi, pokud jsou Cesti europoslanci
nominovani na zpravodaje &i stinové zpravodaje ke kli¢ovym navrhim. Cesky zpravodaj by o to vice
mél o navrhu diskutovat s ¢eskymi zainteresovanymi subjekty, véetné vefejné a privatni sféry, aby tak

zvysil potencial na prosazeni €eskych zajmd.



Individual events — implementation, publicity and recommendations

Recommendations for more effective interaction among the target groups and for
Czech Foreign Policy priorities advocacy

The participants of the debate agreed that it was necessary to stimulate the demand for more efficient
vehicles and set up more realistic binding targets for the automotive sector. Numerous projects in
the electrical transport are underway. By 2030 majority of new vehicles produced could be electric.
However, the development must be coordinated at all levels. Only the public policy support can ensure
continuous development in this area and stipulate changes in consumer behaviour. Demand for new
technical solutions and global competition require, inter alia, specialized staff training in the automotive
industry. In order to prevent future discrepancies, cooperation at all levels - regional, national, European
(infrastructure, research and standardization) and international (co-ordination of infrastructure and
exploitation of raw materials) is also required. Stakeholders must work together while creating the
standards and research and development support and the use of electric transportation cannot be

missing.

Czech Member of the European Parliament Oldrich Vlasak said: “I believe that together with my
colleagues in the European Parliament we will find a solution that will not destroy the automotive
industry. | propose postponing the coming into force of the regulation by three years and softening the
2020 target from 135g CO2/km to 162 CO2/km”.

Increasing efficiency in the functioning of the EU cannot be achieved alone; it is necessary to cooperate
with a wide range of stakeholders in the whole EU legislative process. Advocacy of Czech priorities at
within the Council and active involvement of Czech Members of the European Parliament in the Czech
priorities promotion can be considered as appropriate way of interaction. Advocacy can be even more
effective if the Czech MEP’s are nominated as rapporters or shadow rapporters on key dossiers. Czech
rapporters should discuss their proposals with Czech stakeholders, including public and private sector,

in order to enhance the potential to promote Czech interests.



Jednotlivé akce - realizace, publicita a doporuceni

2 Seminar Nové prileZitosti pro ceské exportéry

vefejné zakazky v ramci evropskych projektii (Zapadni Balkan a Turecko)

Priorita zahrani¢ni politiky CR: Ekonomicka avefejna diplomacie/Vytvoreni prostoru pro vstup a tispésné

pusobeni Eeskych firem na svétovych trzich a pro priliv investic do CR

Datum: 30. Zervna 2010 | Misto: Praha, Hotel Diplomat

Organizatofi: KZPS/CEBRE ve spolupraci s Agenturou na podporu obchodu CzechTrade
Reénici: Michal Kadera feditel CEBRE
Miroslav Kelnar feditel zahrani¢ni kancelafe CzechTrade Istanbul
Pavel Svoboda feditel zahrani¢ni kancelafe CzechTrade Bélehrad
Robert Vindi3 feditel zahrani¢ni kancelafe CzechTrade Zihveb

Oblast zapadniho Balkénu je pro eské podnikatele dlouhodobé likava. Ceské firmy tam piisobi jiz
desitky let a mnohé maji dlouholeté obchodni partnery. Zdaleka ne v3ichni podnikatelé ale vi, Ze se
mohou také hlasit do vefejnych zakazek na dodavky zboZi a sluZeb vypisovanych v ramci evropskych
predvstupnich programl Evropskou komisi, respektive Delegaci Evropské komise v daném staté.
Evropska unie podporuje ekonomicky, regionalnii politicky rozvoj v kandidétskych zemich (Chorvatsko,
Turecko a zemé byvalé Jugoslavie) a tzv. potencialné kandidatskych zemich EU (Albanie, Srbsko, Island,
Cernd Hora, Kosovo, Bosna a Hercegovina) prostfednictvim tzv. pfedvstupniho néstroje (Instrument for
Pre-Accession). Rada firem o tom néco sly3ela, ale nevi, jak se zapojit. Diky vyrazné harmonizaci prava
vefejnych zakdzek v ramci EU, které se vztahuje i na tento pfedvstupni nastroj, jsou podminky velice

podobné ceskému zdkonu o vefejnych zakazkach (zdkon ¢ 137/2006 Sb.).

Vice nez 30 zastupct Ceskych firem diskutovalo se zastupci Agentury na podporu obchodu CzechTrade
a KZPS/CEBRE o moznostech pfistupu k témto zakazkam. Zvoleny format kratkého poledniho seminare
odpovidal disponibilité firem, které se ve stejném dni a misté (castnily konzultaci s obchodnimi rady
a fediteli zahrani¢nich kanceldfi CzechTrade a CEBRE pofadanych Ministerstvem préimyslu a obchodu
CR, Ministerstvem zahrani¢nich véci CR a Svazem primyslu a dopravy. Seminare se kromé podnikateld
také Gcastnili obchodni radové z danych teritorii, zastupci z Ministerstva pramyslu a obchodu CR a

podnikatelskych organizaci.



Individual events — implementation, publicity and recommendations

2 Seminar on “New Opportunities for Czech exporters

public procurements in the framework of European projects (Western Balkans and

Turkey)”

Czech Foreign Policy priority: Economic and Public diplomacy / Creation of space for entrance and
successful participation of the Czech companies on the world markets and for investment inflows to the

Czech Republic

Date: June 30,2010 Place: Prague, Hotel Diplomat

Organizers: KZPS/CEBRE in cooperation with the National Trade Promotion Agency of
the Czech Ministry of Industry and Trade CzechTrade
Speakers: Michal Kadera director of CEBRE
Miroslav Kelnar director of CzechTrade office in Istanbul
Pavel Svoboda director of CzechTrade office in Belgrade
Robert Vindis director of CzechTrade office in Zagreb

The Western Balkans have been tempting Czech businesses for a long time. Czech companies have been
doing business in Western Balkan countries for decades and have long-lasting business contacts in this
area. However, not all of them are aware that they are allowed to apply for public tenders for supplies,
services, works and building launched within the framework of EU pre-accession aid. The European
Union backs up economic, regional and institutional development in the candidate countries (Croatia,
Turkey and FYROM) and potential candidate countries (Albania, Serbia, Island, Montenegro, Kosovo,
Bosnia and Herzegovina) via unified Pre-accession instrument IPA. Many companies have heard
about the programme, but they are not aware of the possibility to be involved. Due to the significant
harmonization of the law on public procurements within the EU that also applies to the pre-accession
instruments, the conditions have been very similar to the Czech Act on Public Procurement (Act No.
137/2006 Coll.).

More than 30 Czech companies gathered in Prague to discuss with representatives of KZPS/CEBRE
and Czech Trade Promotion Agency CzechTrade how to apply for the European tenders and enter
local markets. The format of a short lunchtime seminar corresponded to availability of companies that
participated in consultations with Czech commercial counsellors and directors of CzechTrade offices and
CEBRE organized by the Ministry of Industry and Trade CR, Ministry of Foreign Affairs CR and Czech
Confederation of Industry same day same place. The seminar was also attended by Czech commercial

counsellors, representatives of the Czech Ministry of Industry and Trade and business organisations.



Jednotlivé akce - realizace, publicita a doporuceni

Doporuceni pro dalsi efektivni vzajemnou komunikaci mezi cilovymi skupinami a
prosazovani priorit zahrani¢ni politiky CR

Informaéni kampané a pravidelné debaty mezi statni spravou a podnikateli &i jejich zastupci jsou
vhodnym nastrojem pro uvédoméni podnikatelské veFejnosti o existenci nastrojd, které usnadiiujijejich
vstup a (ispésné plisobeni na tfetich trzich, zejména pak v nejblizsich teritoriich jako jsou kandidatské a

potencialné kandidatské zemé.

Projekty EU v ramci predvstupni pomoci, sousedské politiky &i rozvojové spoluprice jsou rovnéz
efektivnimi nastroji pro umoznéni prvnich obchodnich krokii na tfetich trzich. PrestoZe se jedna
o podptirné nastroje Evropské unie, hraji Zastupitelské Gfady Ceské republiky stejné jako kancelare
CzechTrade v jednotlivych teritoriich déleZitou informaéni a asistenéni roli s ohledem na znalost
mistniho prostfedi. Tyto informace je pak nutné poskytovat do Gstfedi v CR, aby byly ¢eské firmy o
prileZitostech v danych teritoriich informovdny. Jen tak budou moci ¢eské firmy téchto podptrnych

nastrojl vyuZit a rozsifi se prostor pro vstup a (spésné ptisobeni ¢eskych firem na svétovych trzich.



Individual events — implementation, publicity and recommendations

Recommendations for further effective interaction among the target groups and
advocacy of Czech Foreign Policy priorities

Information campaigns and regular discussions among the State administration and entrepreneurs
or their representatives are an appropriate instrument for the business community’s awareness of the
existence of tools that facilitate their entry and successful trade on third markets, especially in territories

such as candidate and potential candidate countries.

Projects under the EU pre-accession assistance,

B Business
epresentation
o the European Union

projects in the framework of Neighbourhood
policy and under the development aid are also
effective tools for facilitating the first business
steps on third markets. These measures are
offered by the European Union however, Czech
representative offices and CzechTrade offices in

the world should play an important informative

of their perfect knowledge of local conditions. Robert Vindi$, Director of CzechTrade office in Zagreb,
Pavel Svoboda, Director of CzechTrade office in
Belgrade and Michal Kadera, Director of CEBRE

and assistant role about their existence because

Local knowledge and territorial information
must be shared with headquarter in Prague in
order to keep Czech companies informed. This is the only way for Czech companies to make full use of

the support measures and succeed on third markets.



Jednotlivé akce - realizace, publicita a doporuceni

3 Seminar Export mimo Evropskou unii, jak nato?

Priorita zahrani¢ni politiky CR: Ekonomicka a vefejna diplomacie/Vytvoreni prostoru pro vstup a (ispésné

plsobeni Eeskych firem na svétovych trzich a pro pfiliv investic do CR

Datum: 15. zaii 2010 Misto: Brno, Mezinarodni strojirensky veletrh
Organizatofi: KZPS/CEBRE ve spolupraci s CzechTrade
Reénici: Martin Tlapa naméstek ministra MPO CR
Jifi Majer feditel odboru podnikatelskych sluzeb Svazu

ceskych a moravskych vyrobnich druzstev

Michal Bakajsa naméstek generélniho feditele Ceské exportni
banky, a.s.

Robert Vindi3 feditel kancelafe CzechTrade v Zahtebu

Michal Kadera feditel CEBRE

Alena Vla&ihova zastupce feditele CEBRE

Ceska ekonomika je malou otevienou ekonomikou zavislou na vyvozu. Podil vyvozu na HDP &ini 77%.
Pokles poptavky na svétovych trzich a zejména v EU se béhem krize podepsaly na poklesu exportu.
Svétovy obchod se v3ak stal obéti fady nové pfijimanych ochranafskych opatfent, ale téZ poklesu
poptavky, podnikatelské ddvéry a celkového ekonomického Gtlumu. Z tohoto divodu je nutné
pokralovat v odstrafiovani technickych prekazek, vést konstruktivni dialog s ostatnimi ekonomickymi
celky a chranit prava dusevniho vlastnictvi. Konkurence na globélnich trzich klade vysoké naroky na
kvalitu vyrobkd vyzaduijici investice do inovaci, marketingu a novych technologii, ale také dobré znalosti
tamnich trhd. Ve svétle hospodaiské krize je nutné jesté intenzivnéji podporovat Ceské exportéry
pfi vstupu na tieti trhy. Utastnici seminéfe byli informovani o pfimé a nepfimé domaci podpofe pro
lepsi piistup Ceskych firem na trhy mimo EU, jaké nastroje pro podporu evropskych exportérti nabizi
Evropskd unie v rdmci spole¢né obchodni politiky a jakym smérem se tyto néstroje bude vyvijet, nebo
jak postupovat, v pfipadé Ze firma pfi exportu Celi nepfiméfenym poZadavkiim a omezenim. Cilem
seminare CZECHTRADE a CEBRE bylo upozornit na nevyuZivané kapacity, pfileZitosti a nové iniciativy
Evropské komise a pomoci tak podnikatel(im |épe uspét na tietich trzich a pfipadné se i zapojit do
pripravy legislativy v oblasti mezinarodniho obchodu. Na pfipravé nové obchodni strategie EU by
se mély podilet viechny zainteresované subjekty, tak aby byl vytvoren dostateény prostor pro vstup

eskych firem na svétové trhy.



Individual events — implementation, publicity and recommendations

3 Seminar on “How to export outside the EU?

Czech Foreign Policy priority: Economic and Public diplomacy / Creation of space for entrance and
successful participation of the Czech companies on the world markets and for investment inflows to the

Czech Republic

Date: September 15,2010 | Place: Brno, International Engineering Fair
Organizers: KZPS/CEBRE in cooperation with CzechTrade
Speakers: Martin Tlapa Deputy Minister of Industry and Trade of the
Czech Republic
Jifi Majer Director of business services, the Union of

Czech and Moravian Production Co-operatives

Michal Bakajsa Deputy Direct General, Czech Export Bank
Robert Vindis Director, CzechTrade office in Zagreb
Michal Kadera Director of CEBRE

Alena Vlac¢ihova Deputy Director of CEBRE

The Czech economy is a small open economy dependent on exports. The exports share reaches 77% of
its GDP. Decrease in demand on the world markets and particularly in the EU during the economic crisis
caused also decrease in exports. The world trade has suffered not only due to the newly implemented
protectionist measures, but also due to decline in demand, business confidence and overall economic
downturn. For this reason it is necessary to continue to remove technical barriers to trade, lead a
constructive dialogue with other economic actors and protect intellectual property rights. Competition
on global markets imposes high requirements on quality of products involving the need for investments
in innovations, marketing and new technologies, and a good knowledge of local markets. Nowadays, in
the economic crisis period, it is even more necessary to strongly support Czech exporters when trying
to enter third markets. The participants of the seminar were informed about direct and indirect national
support measures to access the markets outside the EU more easily and about the support tools offered
by the EU within the Common Trade Policy. They were also informed about the future of these measures
and tools and finally about possible procedures in case of unreasonable export requirements and
restrictions. The aim of the seminar was to point out unused capacities, opportunities and new initiatives
of the European Commission and help businesses to succeed on third markets and consult them on
new trends in the Trade policy. All stakeholders concerned should participate on preparatory works on
the new EU Trade strategy so that sufficient space for entry of Czech companies to the world markets is

created.



Jednotlivé akce - realizace, publicita a doporuceni

Doporuceni pro dalsi efektivni vzajemnou komunikace mezi cilovymi skupinami a

prosazovani priorit zahrani¢ni politiky CR

Ceska republika je s ohledem na svou velikost otevienou ekonomikou zaméfenou na export. Statni
a vefejna podpora v oblasti exportu je tudiz rozvinutd. Ne zcela vechny firmy vi o podpore, kterou
jim Ceska republika, ale i Evropskd unie, poskytuji. Dle Studie Evropské komise z ¢ervna 2010 je
informovanost malych a stfednich firem o existenci podptrnych opatfeni na narodni a evropské
arovni velmi slabd. Malé a stfedni firmy o existenci podpirnych ndstroji obvykle nevédi. Pouze 15%
mikropodnik(i a 27% stfedné velkych firem vi o vefejné podpore. TotéZ plati pro vyuZivani vefejnych
podpirnych nastrojd internacionalizace. Finan¢ni podporu vyuZiva pouze 10% mikro, 13% malych a
16% stiednich. Pouze 2% &eskych MSP aktivnich v mezinarodnim obchodé vyuZivaji néstroje finan¢ni
podpory a téméf Zadna firma nevyuZiva nefinan¢ni vefejnou podporu (Evropska komise, zprava o

internacionalizaci MSP, data za rok 2009).

Tudiz samotnd existence podpor neni pro
Gspésné pusobeni Ceskych firem dostate¢na. Je
nutné zaméfit se predeviim na informovanost
o podptirnych nastrojich a usnadnit pfistup k
podpirnym nastrojim zejména mikrofirmam.
Pfi poskytovani ndrodnich podpor je také
daleZité spolupracovat s ostatnimi ¢&lenskymi

staty a Evropskou unii, kterd rovnéz poskytuje

podptirné nastroje evropskym firmam. Takova

vvvvv Alena Vlacihova, zastupkyné Feditele CEBRE, Michal
. Baklajsa, naméstek generdlniho feditele CEB, as.,
kterych nema Ceska republika své zastoupeni. Martin Tlapa, ndméstek ministra pramyslu a obchodu

Na definovani prioritnich teritorii pro vstup a a Jifi Majer, feditel odboru podnikatelskych sluzeb
SCMVD
spé3né plsobeni feskych firem je bezpochyby

nutné spolupracovat s ¢eskou podnikatelskou verejnosti a jejimi zastupci. Soucasné je nutné bojovat

spole&nymi silami proti vSem formam protekcionismu.
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Individual events — implementation, publicity and recommendations

Recommendations for further effective interaction among the target groups and

advocacy of Czech Foreign Policy priorities

The Czech Republic is due to its size an open export-oriented economy. Therefore there is a large range
of public and state support measures in the field of export. Nevertheless, not all the companies are aware
of Czech and EU support initiatives. According to the Commission’s study from June 2010, awareness
of small and medium-sized enterprises about existence of support measures at national and European
level is very weak. Small businesses are not usually very much aware of available support measures.
Only 15% of micro-entities and 27% of medium-sized companies are aware of public support. The same
applies to the use of public initiatives supporting internationalization. Only 10% of micro-entities, 13%
of small and 16% of medium-sized enterprises use financial support. Only 2% of Czech SMEs active
in international trade use financial public support and almost none of them use non-financial public

support (European Commission, Internationalization of European SMEs, 2009 data).

Consequently, the existence of the support measures alone is not sufficient enough for successful
business. It is essential to focus mainly on the awareness of the support instruments and to facilitate
the access to those instruments, mainly for micro-entities. When providing national support measures
it is also important to cooperate with other member states and EU institutions assisting companies at
European level. The cooperation is even more crucial in those territories, in which the Czech Republic
does not have its own representative offices. When defining priority territories it is vital to cooperate
with Czech businesses and their representatives. At the same time it is necessary to fight against all forms

of protectionism.
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Jednotlivé akce - realizace, publicita a doporuceni

4 Seminar Evropsky parlament podniki

Priorita zahrani¢ni politiky CR: Ekonomicka a vefejnd diplomacie/Prosazovani ekonomickych zajma CR

ve strukturach EU a v jejich vnéjSich ekonomickych vztazich

Datum: 14. fijna 2010 Misto: Brusel, Stalé zastoupeni CR pri EU
Organizatofi: KZPS/CEBRE ve spolupraci se Stalym zastoupenim CR pri EU,
Hospodarskou komorou Ceské republiky a ¢eskymi ¢leny Evropského

parlamentu z Evropské skupiny konzervativct a reformist

Recnici: Jan Zahradil Cesky €len Evropského parlamentu
Evien ToSenovsky cesky clen Evropského parlamentu
Radek Maly Evropskd komise
Lucie Sestakova Stalé zastoupeni CR pfi EU

Véra Knoblochova Stalé zastoupeni CR pii EU

Dvaadvacet podnikateld z Ceské republiky reprezentujici riiznd odvétvi, a to od zastupcii osob
samostatné vydélecné Cinnych, malych a stfednich podnikd po velké firmy v Cele s prezidentem
Hospodarské komory Ceské republiky Petrem KuZelem se v Bruselu setkalo se zdstupci Evropského
parlamentu, Evropské komise a Stalého zastoupeni CR pfi EU. Cesti podnikatelé diskutovali o problémech
a prekazkach podnikani. Zamérem setkani bylo podnikatele informovat o pfijimanych evropskych
legislativnich navrzich, které se jich tykaji (jako je flexibilita trhu prace, hospodafska recese a ochrana
dusevniho vlastnictvi). V neposlednitadé zde byla i snaha usnadnitinstitucim EU [épe pochopit potieby,

zajmy a problémy, se kterymi jsou podnikatelé denné konfrontovany a které jsou nuceni fesit.
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Individual events — implementation, publicity and recommendations

4 Seminar called “European Parliament of Enterprises”

Czech Foreign Policy priority: Economic and Public diplomacy / Creation of space for entrance and
successful participation of the Czech companies on the world markets and for investment inflows to the
Czech Republic

Date: October 14,2010 Place: Brussels, Permanent Representation to the EU
Organizers: KZPS / CEBRE in cooperation with the Permanent Representation to
the EU, the Czech Chamber of Commerce and Czech Members of the
European Parliament (ECR Group)
Speakers: Jan Zahradil Czech MEP
Evien ToSenovsky Czech MEP
Radek Maly Head of Unit “Employement Analysis”,
European Commission
Lucie Sestakova Sectorial Policies Unit A Head of Unit,
Permanent Representation to the EU
Véra Knoblochova | Expert for Consumer Affairs, Industrial Policy,
SMEs, Tourism, Permanent Representation to
the EU

Delegation of twenty-two Czech entrepreneurs representing various sectors from self-employed, small
and medium-sized businesses to large companies headed by the President of the Czech Chamber of
Commerce Petr KuZel gathered in Brussels with representatives of the European Parliament, European
Commission and Czech Permanent Representation to the EU to discuss challenges and obstacles
to business. The aim of the meeting was to inform entrepreneurs about the EU legislative proposals
concerning businesses (such as labour market flexibility, economic recession and protection of
intellectual property). Last but not least, the aim was also to provide a feedback to the EU institutions
about what is happening on the grounds in order to better understand the needs, interests and problems

the entrepreneurs are facing in their daily business.
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Jednotlivé akce - realizace, publicita a doporuceni

Doporuceni pro dalsi efektivni vzajemnou komunikaci mezi cilovymi skupinami a

prosazovani priorit zahrani¢ni politiky CR.

MozZnost setkat se s klicovymi aktéry, ktefi jsou s to prosadit ekonomické zajmy CR ve strukturach
EU, pripadné v jejich vnéjSich ekonomickych vztazich, je pro podnikatele cennd. Vzdjemna diskuse na
téma, které se podnikatell pfimo dotyka, je také pfileZitosti pro podnikatele a Sirokou vefejnost ziskat
prehled o objemu témat, ktera Unie Fesi. Podnikatelé na seminafi zddraznili, Ze vzdjemnou diskusi je
nutné udrZovat na denni bazi. Sami se zavazali, Ze budou poskytovat ¢astéjsi zpétnou vazbu z redlného
prostiedi, kterd slouZi jako plnohodnotny vstup pro evropské zdkonodarce v ramci legislativniho
procesu. Podnikatelé zaslali jasny signal, Ze v otazce boje proti opozdénym platbam, by méla platit pro
vefejné orgdny pfisnéjsi pravidla, nez pro firmy. Tento ndzor je v souladu se skute¢nosti, Ze organy vefejné
spravy jsou castymi neplatici. Podnikatelé rovnéz vyjadfili ndzor, Ze environmentalni normy stanovené
pro vyrobky vyrobené v EU nezvétsuji konkurenceschopnost evropskych firem. Tento nazor je v souladu
se skutelnosti, Ze organy vefejné spravy jsou Castymi neplati¢i. Podnikatelé rovnéz vyjadfili nazor,
Ze environmentalni normy stanovené pro vyrobky vyrobené v EU nezvétsuji konkurenceschopnost
evropskych firem. S tim jsou spojené i obavy z konkurenéni nevyhody v porovnani s vyrobci ze tfetich
zemi, na néz jsou kladeny mirnéjsi pozadavky. Vétina podnikateld rovnéZz sdili nazor, Ze Evropska
unie nebere dostate¢né v potaz nazory a potieby malych a stfednich firem. Podnikatelé si p¥eji plnou
harmonizaci spottebitelskych prav v ramci EU, ktera by chranila spotfebitele a omezila pfeshrani¢ni
prekazky pro maloobchod. Déle je vét3ina firem pro zavedeni dobrovolného statutu Evropské soukromé
spolegnosti, kterd ma byt prostfedkem k zakladani dcefinych spoleénosti v jinych €lenskych statech EU
a ma usnadnit obchodovani, tj. zmensit obchodni prekazky a sniZit nalady. V neposledni fadé se firmy
domnivaji, Ze by Evropskd unie méla prosazovat evropské normy k otevieni novych trhi ve tfetich
zemich. Pro efektivnéjsi prosazeni ekonomickych zajmd CR ve strukturach EU, je nutné, aby jednotlivé
zajmové skupiny ¢i jednotlivci z CR diskutovali o prioritdch a stanoviscich v oblasti zaleZitosti EU se
svymi zastupciv EU, tj. v ramci Rady a v Evropském parlamentu €i jinych organizacich a asociacich, které
maji moZnost evropské zaleZitosti ovlivnitjako nap¥. stfedisko CEBRE. Vzdjemna informovanost pfispéje
k efektivnimu zpracovani ceské pozice, kterd tak bude moci byt prosazovéna 3irsi skupinou subjekti
pres vice informacnich kandld. V piipadé, Ze se bude eskym zastupciim zdat jejich pozice slaba, méli by

usilovat o spolupraci s partnery z jinych ¢lenskych zemi EU.
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Individual events — implementation, publicity and recommendations

Recommendations for further effective interaction among the target groups and
advocacy of Czech Foreign Policy priorities

The opportunity to meet with key players who are able to advocate economic interests of the Czech
Republic in the EU structures or in its external economic relations is valuable for entrepreneurs.
Mutual discussion on topics that directly affect businesses is also an opportunity for companies and
general public to gain an overview of capacity issues, which the European Union is dealing with.
Entrepreneurs at the seminar emphasized that mutual discussions must be maintained on a daily basis.
They committed themselves to providing frequent feedback from the real environment to be further
used as a full-valued input for the EU legislative process. The entrepreneurs sent also a clear message
regarding late payments — “More stringent rules
should be applied for public authorities than

1

for companies!”. This view is consistent with
the fact that Public administration is a frequent
defaulter. The entrepreneurs also expressed their
view that environmental standards for products
manufactured in the EU had not increased

competitiveness of European companies. The

concerns about competitive disadvantage

Lucie Sestékova, Head of Unit of the Czech Permanent
Representation to the EU, Petr KuZel, president of Czech
that are subject to less stringent rules are also Chamber of Commerce, Evien Todenovsky, Member of
European Parliament and Radek Maly, Head of Unit
DG EMPL, European Commission

compared to the producers from third countries

associated with. Most of the entrepreneurs also
shared the view that the European Union did
not sufficiently take into account the views and needs of small and medium-sized companies. The
entrepreneurs wished for the full harmonization of consumer rights within the EU, which would protect
consumers and reduce barriers to cross-border retail. Furthermore, most companies advocated for
establishing optional European private company Statute that would facilitate setting up of company
subsidiaries in other EU member states and reduce trade barriers as well as expenses. Last but not
least, the companies believed that the European Union should enforce the European standards for
opening new markets. For better promotion of Czech economic interest within the EU, it is necessary to
discuss priorities and positions of various Czech interest groups or individuals on EU issues with their
representatives to the European Union, namely the Council of the EU and the European Parliament and
other organizations and associations that are able to influence European affairs, such as CEBRE. Mutual
awareness can contribute to better preparation of Czech position to the EU dossiers that can be further
advocated via multiple channels by a wider group of actors. In case the Czech representatives find their

position weak, they should seek cooperation with partners from other EU countries.

12



Jednotlivé akce - realizace, publicita a doporuceni

5 Seminar Obchodni politika jako hlavni ¢ast strategie Evropa 2020

Priorita zahrani¢ni politiky CR: Zajmy CRv EU/Spoluprace se ¢lenskymi staty EU a prosazovani zajmi
CRv zajmu celku + Ekonomicka a vefejnd diplomacie/Vytvoteni prostoru pro vstup a ispésné plisobeni
ceskych firem na svétovych trzich a pro pfiliv investic do CR; Prosazovani ekonomickych zajma CR ve

strukturach EU a v jejich vnéjsich ekonomickych vztazich.

Datum: 11. listopadu 2010 | Misto: Brusel, Stdlé zastoupeni CR pii EU
Organizatofi: KZPS/CEBRE ve spolupraci se Stdlym zastoupenim CR pri EU
Reénici: Martin Tlapa naméstek Ministra préimyslu a obchodu,
¢len Vyboru pro obchodni politiky
Matthew Baldwin feditel Oddéleni P¥istupu na trh a priimyslu,
GR pro obchod Evropské Komise
Adrian Van Den Hoven | feditel, Oddéleni mezinarodnich vztaha,
BUSINESSEUROPE
Hosuk Lee-Makiyama | feditel ECIPE — Evropské centrum pro

mezindrodni politickou ekonomii

Obchod Evropské unie pfedstavuje motor pro svétovy ekonomicky réist. Pfispiva k tvorbé udrZitelnych
pracovnich mist a ma skute¢ny dopad na kazdodenni Zivot lidi a podnikd. Evropska unie je nejvétsi
globalni hra¢ mezinarodniho obchodu a investic. Nicméné musi &elit zménam a svétovému vyvoiji, aby
mohla udrZet a vylepsit svou vedouci pozici. Tyto vyzvy budou &im dal tim vétsi s ohledem na rychle
se rozvijejici ekonomiky. Evropska komise 9. listopadu zvefejnila novou Obchodni strategii, ktera se
zaméfuje na odbourdni pretrvavajicich bariér zejména pomoci tispésné vyjednanych multilaterdlnich
a bilaterélnich obchodnich dohod a vyhledavanim novych zpiisobd spoluprace s hlavnimi obchodnimi
partnery EU. Strategie uvadi, jakym zplisobem by mély obchod a investicni politika pFispét ke zvy3eni
rastového potencidlu evropské ekonomiky. Evropska unie ofekava pfinos strategie zejména v oblasti

vy

liberalizace, rozsiteni palety dostupného zboZi a sluZeb na trhu EU a tvorby pracovnich mist.

Unie bude i nadle prohlubovat obchodni vztahy s dal$imi strategickymi partnery, jako jsou USA, Cina,
Rusko a Japonsko, a klast pfitom hlavni diiraz na odstrafiovani jinych neZ celnich prekaZek obchodu.
Podafi-li se Unii dokonéit viechna probihajici jednani (kolo jedndni v Dauha a bilaterdlni dohody) a
dosahnout pokrok v jednani se strategickymi partnery, mohl by se do roku 2020 zvysit HDP EU o vice
nez 1%. Dokonceni jednani v dlouhodobém horizontu p¥inese sniZeni cel o polovinu na zhruba 1,7%
a prmeérnych dovoznich cel v EU o pétinu na 1,3%. Dva dny po vydani této strategie o ni diskutovalo
vice nez 40 zastupch evropskych instituci, ¢lenskych statd a podnikatelské sféry na seminafi KZPS/
CEBRE a Stélého zastoupeni CR pfi EU. Siroka vefejnost véetné zastupchi podnikatel& samotnych dostala
prileZitost podilet se na formulovani této politiky jiZ v ramci fady vefejnych konzultaci, které Evropska

komise realizovala v p¥ipravné fazi. V tomto trendu bude Komise pokracovat i nadale.
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Individual events — implementation, publicity and recommendations

5 The seminar on Trade Policy asa major part of Europe 2020 strategy

Czech Foreign Policy priority: Czech interests in the EU / Cooperation with the EU Member States and
enforcing its interests in the common interest + Economic and public diplomacy / Creation of space for
entrance and successful participation of the Czech companies on the world markets and for investment
inflows to the Czech Republic, Promoting Czech economic interests in the EU structures and in its

external economic relations.

Date: November 11,2010 | Place: Brussels, Permanent Representation to the EU

Organizers: KZPS / CEBRE in cooperation with the Permanent Representation to the
EU
Speakers: Martin Tlapa Deputy Czech Minister of Industry
and Trade, Member of the Trade Policy
Committee
Matthew Baldwin Head of Market Access and Industry, DG

Trade, Eu ropean Commission

Adrian Van Den Hoven | Director of International Relations
Department, BUSINESSEUROPE

Hosuk Lee-Makiyama | Co-Director of ECIPE - European Centre for

International Political Economy

EU trade is an engine for global growth. It contributes to creation of sustainable jobs and has a real
impact on the day to day lives of people and businesses. The European Union is the biggest global player
in international trade and investment. However, the EU is challenged by a changing world and has to
maintain and improve its leading position. On 9 November 2010 the European Commission presented
its renewed Trade Strategy focusing on removing persistent barriers mainly via achieving on-going
multilateral and bilateral trade deals and looking for new ways to work with main EU trade partners.
The Strategy indicates how trade and investment policy can contribute to the increase in growth of the
European economy. The European Union expects the benefits of the Strategy especially in the areas of

liberalization, job creation and of broadened range of available goods and services in the EU market.

The European Union will continue to deepen the trade relations with other strategic partners such as the
USA, China, Russia and Japan, while placing the main emphasis on removing non-tariff barriers to trade.
If the EU succeeds to complete all ongoing EU negotiations (Doha Round negotiations and bilateral
agreements) and achieve progress in negotiations with strategic partners, there could be in increase
in the EU GDP by more than 1% by 2020. Conclusion of negotiations in the long term can halve the
tariffs to about 1.7% and reduce average EU import tariffs by a fifth to 1.3%. Over 40 representatives

of European institutions, Member States and business sector, gathered with KZPS/CEBRE and Czech
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Jednotlivé akce - realizace, publicita a doporuceni

Doporuceni pro dalsi efektivni vzajemnou komunikaci mezi cilovymi skupinami a

prosazovani priorit zahrani¢ni politiky CR.

Tato diskuse uzaviela celou Fadu debat, které se zaméfily zejména na oblast ekonomické a vefejné
diplomacie a prosazovani zajmda CR v EU. Nova Obchodni strategie zapada do téchto dvou oblasti
prioritnich témat feské zahrani¢ni politiky, nicméné daleZité misto by si nasla i v oblasti bezpe&nostnich
témat. Obchodni strategie se v nasledujicich letech stane klicem k ekonomickému riistu, zaméstnanosti,
a tudiZ i stabilité, kterou Evropska unie v postkrizovém obdobi hleda. Jelikoz je CR ekonomikou
zaméfenou na vyvoz, je proces formovani a
projednavani obchodni strategie EU pro Ceskou
vladu, ale i eskou vefejnost vyznamny. Jelikoz
je obchodni politika spole¢na viem ¢lenskym
zemim EU a potfebna pro vstup nasich firem na
svétové trhy a jejich Gspésné prosazeni, je o to
daleZitéjsi prosazovat nase ekonomické zdjmy

v této oblasti ve strukturich EU. CR by si méla

| —

mezi institucemi EU, ale i v ramci Rady, ktefi (jeasinici kulatého stolu k obchodni politice

vytipovat hlavni oblasti zajmu a hledat partnery

budou tyto oblasti spole¢né podporovat, jelikoz

je obchodni politika stale fragmentovana. Vyznamnou roli v zahraniénim obchodé hraji bezpochyby
podnikatelsti zastupci, ktefi jsou schopni v ramci dialogu se svymi protéjsky ve tietich zemich efektivné
dosahnout kompromisnich feseni. Lisabonska smlouva pfinesla v oblasti obchodu, ale i investic, nové
kompetence. Evropsky parlament se stal v oblasti vyjednavéni o zahrani¢nim obchodé aktivnim hracem.
Ceiti élenové v Evropském parlamentu by méli vice konzultovat projedndvané navrhy v oblasti obchodu
s Ceskou vladou a Ceskou vefejnosti. Tak bude zajiSténo, Ze se ceské ekonomické zajmy promitnou do

spoleénych ekonomickych zajma EU.
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Individual events — implementation, publicity and recommendations

Permanent Representation to discuss Commission’s paper two days after it had been released. Broad
public, including business representatives, was given the opportunity to participate in the definition of
this policy already within in a series of public consultations that the European Commission arranged in

the preparatory phase. The Commission will continue in these actions.

Recommendations for further effective interaction among the target groups and

advocacy of Czech Foreign Policy priorities

This discussion has concluded series of debates focused primarily on economic and public diplomacy
domain and on promotion of Czech interests in the EU. New EU Trade strategy fits into these two priority
areas of the Czech Foreign Policy issues nevertheless it would find an important position also in the area
of security. Inthe coming years, the EU Trade strategy will be a key to economic growth, employment, and
therefore to the stability the European Union needs in the post-crisis period. Since the Czech Republic
is an export-oriented economy, the preparation process of the new EU Trade Policy is important to the
Czech government and also to the Czech public. As the Trade Policy is common to all EU member states
and the Trade Policy is a condition for businesses to enter and succeed on global markets, it is important
to promote our economic interest in this area in the EU institutions. The Czech Republic should identify
the main areas of concern and seek partners among the EU institutions, including the Council, who
will jointly promote the interests. Unfortunately the Trade policy is still highly fragmented. Business
representatives who are able to achieve compromises with their business partners in third countries
undoubtedly play an important role in the foreign trade policy. The Lisbon Treaty has brought to the EU
new competence in trade and investment. The European Parliament has become an active player in the
negotiation of foreign trade. Czech Members of the European Parliament should consult more proposed
dossiers in the area of trade with the Czech government and Czech stakeholders. This will ensure that

the Czech economic interests are reflected in common economic interests of the EU.
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Projektovy tym

l PROJEKTOVY TYM

Management projektu byl zajistén dvéma osobami - Jan Zike3, vedouci tajemnik KZPS (Praha) a Michal
Kadera, feditel CEBRE (Brusel). Expertni zazemi projektu poskytli experti Katefina Pfikrylova, projektovy
manazer KZPS (Praha) a Alena Vlacihovd, zastupkyné feditele CEBRE (Brusel). Administrativa projektu je

zajistuje Petra Hnizdilova, asistentka (Praha).

Jan Zikes, vedouci tajemnik KZPS

Jan Zike3 vystudoval vojenskou akademii a dlouhodobé plsobil na ministerstvu obrany v oblasti
mezinarodnich vztah(, vojenské diplomacie a protokolu a byl vyslan na nékolik let do zahranicijako vojensky
pozorovatel. Po odchodu z armady pracoval v manaZerskych pozicich u soukromych firem v oblasti prodeje
a marketingu. Od roku 2005 plisobi na Konfederaci zaméstnavatelskych a podnikatelskych svazéi CR ve

funkci vedouciho tajemnika a sou¢asné zastava fidici funkce v projektech v oblasti socialniho dialogu.

Mgr. Michal Kadera, LL.M., feditel CEBRE

Michal Kadera vystudoval pravnickou fakultu Zapadoceské univerzity v Plzni, studoval politologii, absolvoval
postgradudlni studium na pravnické fakulté univerzity v némeckém Pasové (LL.M. - Magister Legum).
Pasobil v advokacii se zaméfenim na evropské a mezinarodni pravo. Evropskému pravu se vénoval v rdmci
predbézné parlamentni kontroly v Senatu Parlamentu CR, vedI oddéleni pro zéleZitosti EU na Ministerstvu
Skolstvi, mladeZe a télovychovy. Pfednasi na pravnické fakulté Zapadoleské univerzity a na Vysoké skole
finan¢ni a spravni. Pravidelné publikuje o EU. Michal Kadera je staly delegat Svazu priimyslu a dopravy CR
v BUSINESSEUROPE.

Katefina Pfikrylova, projektovy manazer KZPS

Katefina P¥ikrylova vystudovala Vysokou Skolu ekonomickou v Praze, fakultu financi a ticetnictvi. Pisobila v
soukromém sektoru na réiznych finanénich pozicich, dale pak jako ekonomicky a administrativni pracovnik
prijemce podpory poskytovanych MPO. V soucasné dobé se vénuje predeviim projektiim v ramci MPSV
v Operacnim programu Lidské zdroje a zaméstnanost, a to na pozici hlavniho financ¢niho manazera pro

rozpocet.
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Project team

l PROJECT TEAM

The project was managed by Mr. Jan Zikes, Secretary General of KZPS (Prague) and Mr. Michal Kadera,
Director of CEBRE (Brussels). Expert background was provided by Ms. Katefina Pfikrylova, Project manager
KZPS (Prague) and Ms. Alena Vla¢ihova, Deputy Director of CEBRE (Brussels). Petra Hnizdilova, Assistant

(Prague) ensured the administration of the project.

Jan Zikes, Secretary General KZPS

Jan Zike$ graduated at the Military Academy and had been working Ministry of Defence and Arm Forces of
the Czech Republicin the area of international relations, military diplomacy and protocol for a long-term. He
has been dispatched as a foreign military observer for several years. After having left the army, he worked
as a manager in number of private companies focusing on sales and marketing. Since 2005 Mr. Zike$ has
been working as Secretary General of KZPS and managed number of European Social Fund projects on social

dialogue.

Mgr. Michal Kadera, LL.M., Director CEBRE

Michal Kadera graduated at the University of West Bohemia in Pilsner majoring in Law, studied Political
Science and graduated in law at University of Passau. He worked for the Czech Senate within the system
of the preliminary parliamentary control and served as a Head of Unit of EU Affairs at the Ministry of
Education, Youth and Sports of the Czech Republic. He has been lecturing on European Law at the Faculty
of Law at University of West Bohemia in Pilsner and at University of Finance and Administration in Prague.
He publishes on EU affairs on regular basis. Michal Kadera is a Permanent Delegate of the Confederation of

Industry CR in BUSINESSEUROPE.

Katefina Prikrylova, Project Manager KZPS

Katefina Prikrylova graduated at the University of Economics in Prague, Faculty of Finance and Accounting.
She has been working in private sector in different finance related positions, further as an economic
administrative officer on the projects funded by the Ministry of Industry and Trade of the Czech Republic.
Recently she works as Chief Financial Manager for budget affairs on projects within the scope of the European
Social Fund projects (Operation Program for Human Resources and Employment of Ministry of Labour and

Social Affairs).
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Projektovy tym

Ing. Mgr. Alena Vlacihova, zastupkyné reditele CEBRE

Vystudovala Filozofickou fakultu na Palackého université a Ekonomicko-spravni fakultu na Masarykové
université v obru Ekonomie a Vefejna sprava. Stravila nékolik mésicti na universitach v Lille a Rennes.
Absolvovala stdZ na Generalnim feditelstvi Lidské zdroje v Evropské komisi. Pdsobila na Ministerstvu financi
CR, kde se vénovala pfipravam CR na predsednictvi v Radé EU. Pravidelné publikuje o riiznych aspektech EU
a prednasi na Vysoké Skole finan¢ni a spravni. Alena Vlacihova je stalou delegatkou Hospodatské komory
Ceské republiky v EUROCHAMBRES a UEAPME.

Petra Hnizdilova, asistentka

Petra studuje na Vysoké skole ekonomické v Praze, obor narodni hospodarstvi. Pil roku stravila pracovné a
studijné ve Velké Britanii. Necely mésic se aktivné vénovala ruskému jazyku v Odése. Absolvovala jazykové
kurzy angli¢tiny, rustiny a francouzstiny. Petra absolvovala mési¢ni stdZ v bruselské kancelafi CEBRE a

pracuje v prazské kancelari CEBRE od bfezna 2009.
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Project team

Ing. Mgr. Alena Vlacihova, Deputy Director of CEBRE

Alena Vlatihova graduated at Palacky University in Olomouc and Masaryk University in Brno with major
in Economics and Public Administration. During her studies she has spent two semesters at Universities
in Lille and Rennes (France) and undergone a traineeship at the European Commission. She worked at the
Czech Ministry of Finance on preparations of the Czech Presidency of the Council of the EU. She has been
lecturing on Lobbying at the University of Finance and Administration in Prague and publishing on EU
affaires on regular basis. Alena Vlacihova is a Permanent Delegate of the Czech Chamber of Commerce in

EUROCHAMBRES and UEAPME.

Petra Hnizdilova, assistant

Petra Hnizdilova studies at the University of Economics in Prague, specialization of Public administration.
She spent 6 months studying and working in Great Britain. She undergone an intensive language course
in Odesa, she passed language courses of Russian, English and French. Petra spent a month traineeship in

Brussels, in the CEBRE office, since March 2009 she has worked in CEBRE Prague offices.
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Prilohy

l DALSi INFORMACE

V pfipadé zdjmu o dal3i informace o projektu prosim kontaktujte projektovy tym:

Jan Zikes

vedouci tajemnik

Konfederace zaméstnavatelskych a podnikatelskych svazéi CR
Véclavské namésti 21
113 60 Praha 1
Tel: +420 222 324 985
E-mail: kzps@kzps.cz

Web: www kzps.cz

Michal Kadera

feditel

CEBRE — Ceska podnikatelska reprezentace p¥i EU
Cesky dtim, 60 Rue du Trone
B-1040 Brusel, Belgie
Tel: +322 2139450
E-mail: Michal.Kadera@cebre.cz

Web: www.cebre.cz
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Annex

\ FURTHER INFORMATION

Shall you be interested in further information about the project, please, do not hesitate to contact the project team:

Jan Zikes

Secretary General

Confederation of Emplyers and Entrepreneurs Associations
Véclavské nameésti 21
113 60 Prague 1
Tel: +420 222 324 985
E-mail: kzps@kzps.cz

Web: www kzps.cz

Michal Kadera

Director

CEBRE — Czech Business Representation to the EU
Czech House, 60 Rue du Trone
B-1040 Brusel, Belgium
Tel: +322 2139450
E-mail: Michal.Kadera@cebre.cz

Web: www.cebre.cz
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